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Unit: 01

ACCOUNTING FOR CONSIGNMENT
TRANSACTION

Accounting for Consignment
Due to increasing size of market, it is quite obvious that manufacturers or whole sellers
cannot approach directly to every customer around the state or nation. To overcome. this limitation,
manufacturers normally appoint reliable agents at every desired location to reach the customers
directly. He makes an agreement with local traders who can sell goods on his behalf on commission

basis.
Meaning and Features of Consignment

Consignment is a process under which the owner consigns/handovers his materials to his
agent/salesman for the purpose of shipping, transfer, sale etc.

Following are the points that throw more light on the nature and scope of a consignment

o
e Here, ultimate ownership of the goods remains with the manufacturer or whole seller who
handovers goods to his agent for sale on commission basis. Consignmentis merely a

transfer of possession of goods not an ownership.
Since ownership of goods remain with the manufacturer (con31gnor) con51gnee (agent)is

not responsible for any loss or destruction of goods.

The goods are sold on owner s risk and hence, profit/loss goes to owner.

Consignee only gets re-imbursement of expenses incurred by him and commission on
sale made by him, because sale that proceeds, belongs to owner (consignor).

Why is Consignment not a Sale?
Following are the reasons thatexplain why c0n51gnment isnota sale

o  Ownership “ Ownership of goods need to be transferred from seller to buyer in case of
sale, but ownership of goods remains with the con31gnor till the goods are sold by the

consignee.
Risk “In case of a consignment, normally, risk remams with the consignor in the event of

goods being lost or destroyed. |
Relationship “ The relation between a seller and a buyer will be of debtor and creditor

o
in case where goods are sold on credit basis. Qn the other hand, the relationship between

a consignor and a consi gnee is that of principal and agent.
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Unit: 01

E-Filing Returns

————————————

What is e-filing :
The full form of e-filing is “Electronic Filing”’. In view of expansion of internet, e-filing has not

only been popular but is also mandatory in large number of cases. E-filing is The process of
submitting tax returns over the Internet, using tax preparation software that has been pre-approved

by the relevant tax authority.
‘Who are Required to E-file their Tax Returns in India :

There are number of cases where Income Tax Department has made it mandatory to e-file
the returns. However, we can in brief say that for individuals with salary income or so and using
ITR1 and ITR2 e-filing is mandatory if the gross income exceeds Rs 5 lakhs or the individual
intends to claim refund of the tax already deducted /paid. In case you are not covered by this,
you need to check the cases where it is mandatory to e-file the return.

Procedure for E-filing or How to File Your Income Tax Return Online :

The income-tax department has started an independent portal for e-filing tax returns —
www.incometaxindiaefiling.gov.in. As per the procedure, Returns can be e-filed either with or
without a digital signature. Those who e-file returns without a digital signature need to take a
copy of form ITR-V, sign it and send it within a specified period (120 days) to a specified
‘address (Income Tax Department — CPC, Post Bag No. 1, Electronic City Post Office,
Bengaluru—560100, Karnataka) by ordinary or speed post. In case the return has been filed
with digital signatures you need to send the ITR-V by post. ' :

The biggest advantage of ’ié#f;ling of tax returns is that you can do this from any place atany
time, thereby saving a lot of time and effort. Itis simple, easy and faster than filing returns

Advantages of e-filing

Electronic tax filing is generally simpler than filing a paper return. When you file
electronically, you don’t have to print paper forms, find envelopes or purchase postage:
[Everything necessary to file a return can be done at a computer. Electronic tax filing software
provides step-by-step guidance that helps you include all necessary tax information, which
may reduce the need to pay for professional tax help. E-filers can choose to directly deposit

- refunds in up to three financial accounts.
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Unit: 01

Nature and Scope of Marketmg

@Deﬁmﬁom, Marketing, Markets and Marketing function of marketin g}

=)

Introduction
Intoday’s world of marketing, everywhere you go you are-being marketed to in one form or
another. Marketing is with you each second of your walking life. From morning to night you are
exposed to thousands of marketing messages everyday. Marketing is something that affects you
even though you may not necessarily be conscious of it.

After reading this post you’ll understand - What exactly the marketing is, to whom it is
beneficial for, and what are the nature and scope of marketing.

Definition of Marketing

According to American MarketmgAssocnatlon (2004) - ‘Marketm g1s an organisational
function and set of processes for creating, communicating and delivering value to customers and
for managing relationships in a way that benefits both the orgamsauon and the stakeholder.”

AMA (1960) - “Marketing is the performance of busmess activities that direct the flow of
- goods and services from producer to consumer or user.”

According to Eldridge (1970) - “Marketing is the combination of activities designed to
produce profit through ascertaining, creating, snmulatmg, and satisfying the needs and/or wants
of a selected segment of the market.”

According to Kotler (2000) - “A societal process by which md1v1duals and groups obtam

what they need and want through creating, offenng, and freely exchangmg products and services

of value with others.”
Nature of Marketing ’
1z Marketmg is an Economic Function

- Marketing embraces all the business activities mvolved in gettmg oods and services,, from
the hands of producers into the hands of final consumers. The business steps through which
200ds progress on their way to final consumers is the concern of marketing.

Marketmg is a Legal Process by which Ownership Transfers

 In the process of marketing the ownership of goods transfers from seller to the purchaser or
rom producer to the end user. :
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CONTENTS

Unit: 01 Statistics 1-27
Meaning and definition of statistics, functions, advantages, limitations - collection of data
> - methods of collecting primary data, and sources of secondary data - classification and

tabulation - SPSS - introduction, uses, crextion of variables and entering data.

Unit: 02 Measuring of central iendency 28-66
Meaning and definition of averages - Arithietic mean, median, mode [grouping method],

standard deviation, Ca]g:ulation of mean, 1iedian and standard deviation using SPSS.

Unit: 03 Correlation

67-101
Meaning and definition, types of correlation, methods of calculating correlation co-effi-

~ cient [karl pear sons and Spearman's correlation] calculation of correlation using SPSS;
Regression - meaning and definition, Distinction between correlation and regression, re-
gression equations and estimations calculation of regression using SPSS.

Index Number ‘ 102-114
Definition - typefs - methods of construction and problems in the construction - cost of

living index numbers. Note-Besides solving problems chapter-wise in class rooms, teach
~ using SPSS in computer lab.

Unit: 05 Testing of Hypothesis 115-132
Meaning of hypothesis, types of hypothesis, test of significance procedure of testing hy-
pothesis - Z test, one sample T test, Chi square test.
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Unit: 01

STATISTICS

Mea1£ng - dEﬁm“;O“ of statistics, functions, advantages, limitations - collection of data
e c?ds of collecting primary data, and sources of secondary data - classification and
tabulation - SPSS - introduction, uses, creation of variables and entering data.

Meaning of Statistics:

: The subject Statistics, as it seems, is not a new discipline but itis as old as the human society,
itself. It has been used right from the existence of life on this earth, although the sphere of its utility
was very much restricted.

In the olden days Statistics was regarded as the 'Science Statecraft and was the by-product
of the administrative activity of the state. The word Statistics seems to have been derived from
the Latin word 'status’ or the Italian word 'statista' or the German word ‘statistik’ or the French
word 'statistique’ each of which means a political state.

: Tn India, an efficient system of collecting official and administrative statistics existed even
2000 years ago, in particular, during the reign of Chandragupta Maurva (324-300 B.C.). His-
torical evidences about the prevalence of a very good system of collecting vital statistics and
registration of births and deaths even before 300 B.C. are available in Kautilya's 'Arthashastra’.
The records of land, agriculture and wealth statistics were maintained by Todermal, the land '
and revenue minister in the reign of Akbar (1556-1605 AD).A detailed account of the admin-
istrative and statistical surveys conducted during Akbars reign is available in the book " Ain-e-
Akbari" written by Abul Fazl (in 1596-97), one of the nine gems of Akbar.
Sixteen century saw the application of Statistics for the collection of the data relating to the
" movements of heavenly bodies-stars and planets-to know about their position and for the pre-
diction of Eclipses. Seventeenth century witnessed the origin of Vital Statistics. Captain John
Graunt of London (1620-1674), known as the Father of Vital Statistics, was the first man to
make a systematic study of the birth and death statistics.

Modern stalwarts in the development of the subject of Statistics are Englishmen who did

‘pioneering work in the application of Statistics to different disciplines. Francis Galton (1822-
1921) pioneered the study of 'Regression Analysis' in Biometry; Karl Pearson (1857-1936)
who founded the greatest statistical laboratory in England pioneered the study of 'Correlation

Analysis’.

His Chi-Squafe test (X2-test)
of significance in Statistics; W.S. Gosset with his t-

of Goodness of Fit is the first and mostimportant of the tests
test ushered in an era of exact (small) sample
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Unit: 01

MANAGERIAL ECONOMICS

Meaning:

dThc science of Managerial Economics has emerged onl y recently. With the growing variability
and unpredictability of the business environment, business managers have become increasingly
concemed with finding rational and ways of adjusting to an exploiting environmental change.

The moblcms of the business world attracted the attentions of the academicians from 1950
onwards. M‘z:na-genal _cconomics as a subject gained popularity in the USA after the publication
of the book “Managerial Economics” by Joel Dean in 1951.

M?nagcﬁal econom ics generally refers to the integration of economic theory with business
prac~t1.oc, Econoryrcs provides tools managerial economics applies these tools to the management
of busi-ness. In simple terms, managerial economics means the application of economic theory
to the problem of management. Managerial economics may be viewed as economics applied to

problem solving at the level of the firm.
Itenables the business executive to assume and analyse things. Every firm tries to get satisfactory

proﬁtJeycn though economics emphasises maximizing of profit. Hence, it becomes neces-sary to

redesign economic ideas to the practical world. This function is being done by managerial

Definition:

Managerial economists have defined managerial economics in a variety of ways:
According to E.F. Brigham and J. L. Pappar, Managerial Ecénomicsis “the apphcaﬁon of

economic theory and methodology to business administration practice.”
To Christopher Savage and John R. Small: “Managenal Economics is concemed with -

business efficiency”.
Milton H. Spencer and Lonis Siegelman define Managerial Economics as “the integration

of eco-nomic theory with business pract:ce forthe pu:pose of facilitating decision making and

forward plan-ning by management.”
In the words of Me Nair and Meriam, ° Managenal Economics consists of the use of economic

modes of thought to analyse business situations.”
D.C. Hague describes Managerial Economics as “a fundamental academic subject which

ceks to understand and analyse the problems of business decision making.”
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Unit: 01

Royalty Accounts

Introduction, meaning, Royalty, land-lord, tenant, minimum rent, short-working

Recoupment of short working, methods of recoupment of short working, accounting treat-
mentin the books of lessee only. (Excludin g sub-lease)

Some business which the owner has a right or monopoly towards some goods or services

can allow other firms to exercise the right. The owner will get a gratuity based on how far the
rights have been exercised.

In other words, itis a transaction where by an owner gives a right to other company or user

to use his/her own properties, and in return, the user will then give a compensation or payment
which is known as royalty.

According to MASB (Malaysian Accounting Standard Board), royalty is the remuneration

payable to a person in respect of the use of long term assets such as patent, trademarks, copy-
rights and computer software.

The main forms of royalty are:
a) Mining royalty —to extract mineral and ore from earth
b) The book publiéher gives gratuity to the author / writer
¢) Forthe use of a design |
Royalty Agreement

A royalty agreement will normally contain clauses dea]ing with the following:
a)

Minimum rent — guaranteed amount which the landlord inventor or author is to receive
whatever the output maybe.

b)  Royalty per unit per output
¢)  Rightto recoup short-workings

d)  Rightto subject part or whole of tenancy agreement
Minimum Rent:

Usually, the royalty agreements contain a clause for the payment of a fixed minimum amount
to the lessor every year as royalty—irrespective of the actual benefit to be taken by the lessee—
simply in order to assure the lessor of a certain regular income from his property

This minimum amount is known as “Minimum Rent, ‘Dead Rent’, etc. It is to be remembered
that the Minimum Rent may or may not vary in different years. The Minimum Rent or actual
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Unit: 01
Joint Venture

——

~ Meaning, objectives, methods of preparing accounts with separate books and without
separate books. Differences between Consignment and joint venture.

L

~ A joint venture is a business arrangement in which two or more parties contribute resources
i order to achieve a goal. They can be organized in the following ways:

.

Jointly controlled operations. There may not be a joint venture legal entity. Instead, the
joint venture uses the assets and other resources of the venturers. Each venturer uses its
OWn assets, incurs its own expenses, and raises its own financing. The joint venture
agreement states how the revenue and expenses related to the joint venture are to be
shared among the venturers.

Jointly controlled asset. Venturers may jointly control or own the assets contributed to or
acquired by a joint venture. Each venturer may receive a share of the assets’ output and
accept a share of the expenses incurred. There may not be a joint venture legal entity.

Jointly controlled entities. This type of joint venture involves a legal entity in which each
venturer has an interest. The new legal entity controls the joint venture’s assets and liabilities.
as well as its revenue and expenses; it can enter into contracts and raise financing. Each
venturer is entitled to a share of any output generated by the new entity. A jointly controlled
entity maintains its own accounting records and prepares financial statements from those
records. If a venturer contributes cash or other assets to a jointly controlled entity, the
venturer records this transfer as an investment in the jointly controlled entity.

In all three of these types of joint venture, there are two or more venturers that are bound by
a contractual agreement that establishes joint control over the entity.

Salient Features of Joint Venture

1!

Agreement: Two or more firms come to an agreement, to undertake a business, for a
definite purpose and are bound by it.

Joint Control: There exist a joint control of the co-venturers over business assets,
operations, administration and even the venture.

Pooling of resources and expertise: Firms pool their resources like capital, manpower,
technical know-how, and expertise, which helps in large-scale production.
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Unit: 01

COMPUTERIZED ACCOUNTING SYSTEM

How is your company doing? Being able to answer that question requires you to know how
auch money you're making, which in tum requires accurate bookkeeping. Keeping accumte
financial records is crucial to the success of any business, so it's important to know your options.

While some firms still do their bookkeeping by hand, most firms generally have too many
transactions to sustain 2 manual sccounting system. The more complicated the financial actvities
of your business are, the more likely itis that you'll need a computerized accounting system to
ensure effective financial reporting. Computerized accounting systems are software progrms
that are stored on 2 company’s computer, network server, ot remotely accessed via the Intemet.

Con\puteﬁied accounting systems allow you to set up income and expense accounts,
such as rental or sales income, salaries, advertising expenses, and material costs. They alsocan
be used to manage bank accounts, pay bills, and prepare budgets. Depending upon the program,
some accounting systems also allow you to prepare tax documents, handle payroll, and manage

project costing.

You can generally customize the software to meet the needs of your business. [t's important
to make sure that yourstaff are trained and understand how to use the system correctly so that
your company can successfully use your accounting program.

Manual System of Accounting

How do you balance your finances? Do you get a pen and paper and write everything out. ot
do you use a computer? Which method would be the best method for you? Businesses ask
themselves the same question.

Like you, a business has the option of using a manual accounting system, keeping their
financial records by hand. A business also has the option of using a computerized accounting
system, keeping their financial records with the aid of a computer and software package. This
lesson focuses on a manual accounting system. -

Who Uses It and Why?

‘Manual accounting systems are most commonly used by small businesses, as these systems
have lower upfront cost less than complex accounting software and are relatively easy to use.

* New or small businesses may not have many financial entries to make and, therefore, their
accounting needs are simple. As long as the person in charge of manually keeping the financial
records knows what he or she is doing, it can be just as accurate as a computerized accounting
system. Another advantage of using a manual accounting system s that you can always open up
the book and gain instant access to your records. There is no delay due to power or Internet
outages, and there are no risks of sensitive information being hacked online.
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PRINCIPLES OF MARKETING

The industrial revolution also led to revolution in the sphere of transpor-
tation and communication as well as in the sphere of commerce. Vast changes
and improvements also took place in the methods of selling or marketing 1n
the sphere of finance and credit giving rise to a number of new financial
institutional like banks., insurance companies, trusts and also in the sphere
of entrepreneurship 01v1ng rise to a large number of middleman and mer-
cantile agents like wholesalers, retailers, commission agents and brokers.

Business people realized that it was not enough if they somehow made a
one-time sale of their products to the consumers, but found it necessary to
ensure that the persons, to whom they have sold their products once, come
back again and again to purchase their products are available at a place
convenient to the customer, at a price which they can afford and at a time
when they need. Further, they had also to ensure that the complaints
received from consumers were attended promptly, the producers were re-
placed if needed and pr0v1de after sales semce if required. All this meant
the rise of marketmg : :

MARKET

Defimtlon and Meamng of Market. ,
- The term market’ is denved from the Latrn word “mercatus”, which
means ‘to trade (i.e., to purchase and sell goods) It also means mer-

chandlse, ware traffic and place of business.

As the term ‘market’ has d].fferent meanings, the term is used in differ-
ent sense 1n dﬁferent contexts The term 1s ‘used to mean any of the foﬂow-

ing= -
(i) A place where market (1.e buyrng and sellxng of goods) is held.

(ii) An assembly of people, viz., buyers and sellers

(111) An area of operation. = :
(iv) An organization which faeilitres exehange of commodities or buyn
A ing and selling of goods.
(v) An act,of buying and selling.
(vi) A course of commercial activities.
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Unit: 01

MANAGERIAL ECONOMICS

Meaning:

The science of Managerial Economics has emerged only recenily. With the srowing vanability
and unpredictability of the business environment, business managers have become mcreasmely
concemed with finding rational and ways of adjusting to an exploiting environmenial change.

The problems of the business world attracted the attentions of -the academicians from 1950
onwards. Mana-gerial economics as a subject gained populerity in the USA after the publication
of the book ‘Manaoenal Economics” by Joel Dean in 1951

Managenal econonucs generally refers to the miegration of economic theory-wiih Dusiness
prac-tice. Economics provides tools managenial economics applies these 1ol o the mznzcement
of busi-ness. Insimple terms, managerial economiics means the application of econoinic theosy
to the problem of management. Manaaenal econom;cs tnay be viewed as economniics applied to

'problemsolvmc atthe leve} of the firm. _

Itenables the business executive to assume and analyseﬁamgs. Evayﬁmlmas {0 Sot SAiTSiaciony
profiteven though economics emphasises maximizing of profit. Hence, ithecomes neces sary 10
redesion ¢ economlc ideas fo the practlca} world. Tins ‘:tmctum is bbmc donc ?337 manaeerial

- ecOonomics. ' - — = =

Deﬁmtmn' -~ :
Managenal economlsts have deﬁned manabenai ee:anomtes ina vanety of Ways:

According to E. E. Bngham and B Pappar, Managenal Economics is “the ag@.}amm of
-€conomic theory and methodolooy to business admmsuaﬁon practice.”

- To Christopher Savage andJ ohn R. Small: ‘Manabenal Emnomics is cimcemad with
busmess efficiency”. : , :
~ Milton H. Spencer and Loms Slegelman e Manaz,enal Economms as‘the integration

of eco-nemic theory with business practice for the BUIDOSS of ia(:ﬂlia‘ilﬂﬁ demsmn making and

forward plan—nmg by management.”
In the words of Me Nair and Menam, ‘ManaoenalEcanonncsoons:sisof the use of CO0ROMIC
modes of thought to analyse business situations.”
: D.C. Hague describes Managerial Econormcs as“a fundamental academic subject which
seeks to understand and analyse the problems of business decision making.”
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Unit-1

INTRODUCTION

introduction:

Cost accounting is a branch of accounting. It has been deyeloped because of the
limitations of financial accounting.

Financial accounting is mainly concerned with keeping of records to show the finan-
cial information about the profit or loss of a business:for a year and the financial position
of the business as at the end of the year. But the: management of every enterprise re-
quires a lot of cost information. It requires periodical information; not only about the total
costs of producing and seliing its products, but also about the costs of its products at
different processes or stages of production. It requires information about the various ele-
ments of cost, such as materials cost, labour cost and overhead costs, which constitute
the eost of productlon and sale. It should have information to know-whether losses and
vastes occur in any line of activity so that corrective steps may be taken to minimise
hem. It should also have necessary cost data for planning and decision- making. It should
1ave even prior estimates of costs for ascertaining whether the actual costs are within
vhat they should have been. Above all, the above cost information should be available to

1e management as‘frequently as possuble while the work is In progress.

The information provided by the fmanCIaI accountlng is not of much help to the man-
gement for these purposes. Hence, cost accountmg has been developed as a sepa-
ate or spec;al branch of accountmg to serve the various purposes of manage—

ent. :

COST

=frmtron and Meamng of Cost:
In ordinary language cost means pruce Even the Oxford Dictionary defmes
st as the price paid for somethmg But, in cost accountmg, cost is consrdered

ferent from price. e :
Gordon Shillinglaw defines. the term cost as “the resources that have been or
st be sacrificed to attain a partlcular ob]ectlve =

The I.C.M.A. London has defined cost as “the amount of expendlture (actual or
ional) incurred on or attributable to a specified thing or activity”. :

n the words of Anthony and Welsh, “Cost isa measurement in monetary terms,
he amount of resources used for some purpose”.

\ccording to W.H. Harper, “Cost is the value of economrc resources used asa
rlt of producing or doing the thmg costed”. :
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Unit: 01

BASIC CONCEPTS OF H UMAN
RESOURCE MANAGEMENT

s

. Meaning, objectives and importance of HRM — Functions of HRM —Managerial functions
I operative expenses —nature and scope of HRM — HR manager: Role, Qualification

and qualities, recent trends in HRM.

1.

1 eamng

* Before we define HRM it seems pertinent to first define the term ‘human resources’. In
ommon parlance, human resources means the people. However, different management experts
h ve defined human resources differently. For example, Michael J. Jucius has defined human
resources as ‘‘a whole consisting of inter-related, inter-dependent and interacting physiological,

p ychologlcal sociological and ethical components’. :

~ According to Leon C. Megginson “From the national pomt of view human resources are
<u owledge skills, creative abilities, talents, and attitudes obtained in the population; whereas
rom the view-point of the individual enterprise, they represent the total of the inherent abilities,
cquired knowledge and skills as exemplified in the talents and aptitude of its employees”.

- Sumantra Ghosal considers human resources as human capital. He classifies human capita
i ta three categories-intellectual capitals, social capital and emotional capital. Intellectual capital
u'j, ists of specialized knowledge, tacit knowledge and skﬂ]s cognitive complcmty, and learning
apac1ty
 Social capnal is made up of network of relationships, somablhty, and trustworthiness Emotional
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Unit: 01

Royalty Accounts

Introduction, meaning, Royalty, land-lord, tenant, minimum rent, short-working.
Recoupment of short working, methods of recoupment of short working, accounting treat-
ment in the books of lessee only. (Excluding sub-lease)

Some business which the owner has a right or monopoly towards some goods or services
can allow other firms to exercise the right. The owner will get a gratuity based on how far the
rights have been exercised.

In other words, it is a transaction where by an owner gives a right to other company or user
to use his/her own properties, and in return, the user will then give a compensation or payment
which is known as royalty.

According to MASB (Malaysian Accounting Standard Board), royalty is the remuneration
payable to a person in respect of the use of long term assets such as patent, trademarks, copy-
rights and computer software.

The main forms of royalty are:
a) Mining royalty — to extract mineral and ore from earth
b) The book publisher gives gratuity to the author/writer |
b) Fortheuse of adesign S '
Royalty Agreement - : et S =i
A royalty ;lgreement will normally contaiin’clauses dealing with the following:
a)  Minimumrent— gﬁaranteed'amount which the landlord, inventor or author is to receive
whatever the output maybe. I
b)  Royalty perunit per output
¢) Righttorecoup short-workings
d)  Rightto subject part or whole of tenancy agreement

Minimum Rent:

Usually, the royalty agreements contain a clause for the payment of a fixed minimum amount
to the lessor every year as royalty—irrespective of the actual benefit to be taken by the lessee—
simply in order 1o assure the lessor of a certain regular income from his property.

This minimum arount is known as “Minimum Rent, ‘Dead Rent’, etc. Itis to be remembered
(hat the Minimum Rent may or may not vary in different years. The Minimum Rent or actual
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Unit: 01

INTRODUCTION

Corporation tax is a tax imposed on the net income of the company.

Companies, both private and public which are registered in India under the Companies Act
1956, are liable to pay corporate tax. For the assessment year 2014-15, domestic companies

are taxed at the rate of 30%.

In addition to that, surcharge at the rate of 5% is levied if net income is in the range of Rs 1
crore to Rs 10 crore. If the net income exceeds Rs 10 cr, surcharge at the rate of 10% is levied.
Education cess of 3% is levied on the sum of income tax and surcharge irrespective of the level

of netincome.

In the case of forergn compames royalty or fees recerved by themina predeﬁned trme— =

frame are Sllb_]CCt to tax at the rate of 50% Other mcome or the balance is taxed at the rate of

40%. Surcharge at the rate of 2%15 levred 1f the ne Jncome isin the range of Rs | crto Rs 10

cr. If the_net income exceeds Rs 10 cr the surcharge is mcreased to 5 % =

Education cess of 3 % iS 1ev1ed on the sum of mcome tax and surcharge nrespecnve of the

Ievel of netincome. Margmal relief i is grven to both domestlc and forelgn compames in the case

of net income exceedingRs 1 cr andRs 10cr.

& Tax PIanmng can be understood as the act1v1ty undertaken by the assessee to reduce the tax
hablhty by makmg optunum use of all pernnssrble allowances, deductlons concessrons

exemptions, rebates exclusmns and o) forth avallable under the statute -~

Put snnply, itis an arrangement of an assessee s busmess or ﬁnancral dea]mgs in such a way
that complete tax benefit can be avaﬂed by legltnnate means Le. makmg use of all beneﬁcral

~ provisions and relaxatmns provrded in the tax law, 50 that the 1nC1dence of the tax is minimum.
- This ensures savings of taxes along w1th confomuty to the Iegal obhgatrons and requirements.

Therefore itis pemutted by law.
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Unit: 01
Introduction

Meaning of Service - Concept — Characteristics of Services — Classification of services —
Marketing mix in service industry — Growth of service sector — service processes — building
customer loyalty —managing the service sector.

—

Service is an intangible product that brings utility or value to the customer. Service Management
is thus a managerial discipline focused on a customer and a service. Service management is
multidisciplinary field which is related to many other management fields.

“Business services depend on the ability of the top people to give personal example and athe
same time to know what goes on.’

-Peter F. Drucker

The content of this section includes management methods and analytical techniques used in
service management.

The term service or service management 1sin pract:tce usedm d}fferent ways and management
levels: _ = = ==

Service in the economics - as the market sector (serv1ce sector in developed counfnes

| produce 60% of GDP)

SOM) , : :
Servicein mformatlcs asa Way mformatxon system management and development (S OA)
oraway ofmteractmg apphcatlons (web serv1ce) : =

Service is an intangible product that brings utlhty or value to the customer Semce,:

Management is thus a managenal discipline focused ona customer and a Servlce -
Services must be managed throughout their ]ercycle S ervmes may take vanous forms the

basic principles of their management are common to all types of services. Service Management

- isoften associated only with fields of information and communication technolo gies, where has at
its roots (IT Service Management). Management serv1ces is related to terms, such as outsourcing,
-~ insourcing, outtasking, ASP. :

Characteristics of Services

1. Perishability:

Service is highly perishable and time element has great significance in service marketing.
Service if not used in time is lost forever Service cannot stored.

Service n management asa mechamsm (Way) of orgamzatlonal management (S OEM, '
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